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TATA ELXSI WANTS TO STEP UP GROWTH, PLANS RS 45 CRORE 

CAPEX 
 

http://economictimes.indiatimes.com/Infotech/ITeS/Tata_Elx
si_wants_to_step_up_growth_plans_Rs_45_crore_capex/artic

leshow/3118371.cms 
 
 

Tata Elxsi Ltd, a comparatively low profile company from the Tata fold 

is planning big. The company which is engaged in areas like embedded 
product design services, animation and industrial design grew over 30 

per cent during the year ending March 31 and plans to grow even 
more in the current fiscal, Madhukar Dev, Managing Director of the 

company told reporters. The company currently gets about 85 per cent 

of its revenue from foreign countries and its one unidentified Japanese 
customer alone accounts for 20 per cent of its total sales. The possible 

sharp growth could result in rise in workforce from about 3,500 to 
4,500 during the current year, Dev said. The company had reported a 

net profit of Rs 52 crore on sales of Rs 403 crore for the fiscal 2007-
08. Product design services contribute about 80-82 per cent to the 

company's revenues and the company's main focus remains in 
embedded engineering space, he said. The company has design 

centres and labs in seven places including Mumbai. The company is 
setting up two more development centres in Coimbatore and 

Hyderabad and undertaken expansion of facility at 
Thiruvananthapuram to scale up requirements of clients. The company 

had done special effects for some of the well-known Hindi films like 
'Jodhaa Akbar', and 'Rang De Basanti', he said. It has partnered with 

Disney and Yash Raj Films which has enhanced its credibility in 

delivering animation and visual effects, he added. 
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MOBILE TV: FROM A BROADCASTING PERSPECTIVE  

Bringing TV in a newer form today is much more than just bringing the 
video and audio to the user  

http://www.ciol.com/Semicon/Design-Trends/News-Reports/Mobile-
TV-From-a-broadcasting-perspective/171008111624/0/ 

  
Television has always been confined to the living room. But it's now 

set to change dramatically thanks to the Mobile Technology. Bringing 
TV in a newer form today is much more than just bringing the video 

and audio to the user. In the digital world, there is much more to it, by 
way of adding the difference of the additional quality while using lesser 

bandwidth for the same effect. Also in the digital transmission we talk 
of additional data being sent which bring added value to the user, in 

the form of guide and more importantly from a commercial angle the 
payment for a service, all controlled using software.TV in its newer 

avatar has become more complicated. Thanks to convergence and 

rapid advancement of technology in the world of consumer electronics. 
Television has indeed come a long way. Devices like the mobile phone, 

IP networks and broadcast TV are converging.Both IPTV and mobile TV 
are great examples. In both these, there are forms that deal with TV 

from a streaming perspective, where the TV is more on-demand option 
with pre-recorded content and not a TV in true broadcasting sense. 

Here, it will mean live TV as it happens from the source or as intended 
by the broadcaster, where the user can switch channels and watch his 

preferred program, live. In addition he should also be able to get 
information about the programs on offer. The reality- Mobile TV is 

becoming a reality as a use-case; from the way mobile phones have 
evolved. Maturity in LCD screens and low production cost has fuelled 

their adoption in a host of consumer devices. The mobile phones of 
today have ceased to be what they were intended to be. They have 

grown up-to be intelligent devices with calling as "one" of their 

features. Though digital broadcasting has been around for sometime 
now, it would not address the requirements for the new form of mobile 

TV for the following reasons 
a) The size video format planned earlier will not address the new 

scenario as the screen is small. 
b) Does not address effective use of bandwidth. 



c) Content protection for paid services cannot be applied from the 

traditional setup with card 
d) The key requirement is for a mobile environment where the user is 

expected to move at good speeds and the video is not expected to 
break. 

e) Extreme power constraints, which is not the case with Conventional 
TV. 

Technology has to address the above problems if TV has to work on 
mobile devices. Fundamentally all technologies around the world 

addressing mobile TV have, as implementation, MPEG4 or H.264 for 
video format and the size is CIF mostly. And additionally some if not 

all have good definition for guide. As format is different from the 
traditional TV, new setups are required to create these and 

subsequently decode.Before we get into the details of the system that 
implement mobile TV, we need to understand how it is laid out. The 

technology that addresses this new use-case can be divided into two 

broad parts: 
a) One is the bearer technology, which defines the underlying platform 

for providing all the necessary features to achieve the constraints 
mentioned above. This is very important as this forms the fundamental 

block for building the logical layers. 
b) Second is the technology for the logical layers or called service 

layers, which defines how the content is described and the methods for 
decoding at the end device and usecases for the user to use the 

system. This mentions what is coming in the stream, how to receive 
and use it. 
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TATA ELXSI BRINGS LIFE TO ROADSIDE ROMEO 

http://www.businessofcinema.com/news.php?newsid=10446 
 

Tata Elxsi Visual Computing Labs came on board from 1 January 2007 
onwards and saw Roadside Romeo come to life in 21 months. The 

movie took more than two and a half years to complete. Director Jugal 
Hansraj said, "We have done a lot of detailing to make the film look as 

real as possible. Our team of photographers clicked photos of real 
locations in Mumbai so they could be used for referencing in the 

movie. We even added garbage, pot holes and stains of various 
types." Tata Elxsi head of production and creative director Pankaj 

Khandpur added, "The detailing is so much that there is an average of 
50 layers per shot. We also decided to give fur to the characters which 

is a very time consuming and expensive procedure. "To add to all this, 
there is also an item song Chuu Le Na in the film picturized on Laila 

with 300 furry animals in the crowd in an auditorium. Roadside Romeo 

has a runtime of 95 minutes with 1400 shots. There are a total of 37 
scenes in the movie including the songs. To make the animated 

characters look as real as the counterparts who dubbed for it, the 
gestures of Saif Ali Khan, Kareena Kapoor and Jaaved Jaffiri were 

recorded on camera and then applied to the animated characters. The 
actors dubbed for the characters first, and then the characters were 

created. Shrirang Satheye and Sohael Merchant have worked as 
animation directors on the movie and Anshul Chobey is the director of 

photography.  Walt Disney, the co producer of Roadside Romeo, 
brought in its expertise on production, reporting and panning. They 

are also merchandising various products of the film. 
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